
Explain the difference between organic and external growth Analyse the advantages and 
disadvantages of organic growth 

YEAR

10

A1 Size and 
features of SMEs

A1 sole trader, partnership, limited 
liability partnership (LLP), ltd,
social enterprise

Curriculum intent: The aim of the Business studies curriculum is to 
equip students with the appropriate knowledge and skills needed to 
develop their employability and identify business problems and 
opportunities.

A1 - Size of SMEs to include:
MICRO, SMALL and MEDIUM 
members of staff

A1 Small team, physical 
location, sole 

employment, existing in 
one or more sectors. 

A2 - Sectors and 
business models in 
which enterprises 
operate

Business Studies Year 10
Tech Award - Enterprise
Learning Journey

‘Aim for the highest’

Component 2 – Learning Aim A

Planning and Presenting a micro-enterpise

A1 Features 
of SMEs

A2 Different 
sectors and 

business 
models e.g. 
B2B to B2C

End of Year 
10

Component 1 – Learning Aim A

Exploring Enterprises

Gunnersbury Catholic School

Component 1 - Learning

Aim B

A3- Aims and 
activities of 
enterprises

A3 Impact of activities in 
supporting the aims of 
enterprises to include

A3 Impact of failing to 
undertake these 
activities successfully

A4 Skills and 
characteristics of 
entrepreneurs

A4 Impact of the 
skills and 
characteristics 
of the 
entrepreneur in 
helping to 
support
the aims of the 
enterprise to 
include

A4 Reasons for starting 
own enterprise

A4 Characteristics eg
focus, passion etc

A4 skills: knowledge of 
industry/sector, 
technical, interpersonal 
etc

B1 Market 
research 
methods. 
Benefits and 
drawbacks. 

B1 Understand customer 
needs and competitor
behaviour through market 
research

B2 Understanding 
customer needs

B4  Suitability 
of market 
research 
methods

B3 Understanding 
competitor behaviour

C1 PEST (Political, 
Economic, Social, 
Technological) 
analysis

C2 SWOT 
(Strengths, 
Weaknesses, 
Opportunities, 
Threats)

Practice and 
review of 
assignment. 
External 
controlled 
assessment.Year 10 Progress 

check/Revisit 
topics

A1Choose an idea 
and produce a plan 
for a microenterprise 
idea

A1 Choosing 
ideas for a 
micro-
enterprise

A2 - Plan for a micro-
enterprise

Component 2 – Learning Aim B

B1 Production of 
presentation

B1 relevant 
information and 
logical sequencing 

B1 appropriate 
written 
communication skills

B1 Consistent visual 
presentation 
appropriate for the 
enterprise idea

B2 Delivery of 
presentation

A2 4Ps of the 
marketing mix

B2 Accurate and 
effective verbal 
communication skills

Component 

3 -

Learning

Aim C

Component 3 – Learning Aim A

Marketing and Finance for Enterprise

C1 Review of 
presentation

C1 Skills 
demonstrated

C1 Review of own 
skills demonstrated 
in the production 
and delivery of the 
presentation

C1 making supported 
judgments on 
strengths and 
weaknesses

C1 recommendations 
for improvements

A1 Marketing 
activities

B2 Methods of 
recording and 
delivery

A4 Trust, 
reputation and 
loyalty

A3 Factors influencing 
the choice of marketing 
methods

A1 Targeting and 
segmenting the 
market

B2 -Engaging non-
verbal 
communication 
skills

Year 10 Progress 
checkPractice and review of 

assignment task. 
External controlled 
assessment 


