Gunnersbury Catholic School

Business Studies Year 10
Learning Journey

Curriculum intent: The specification introduces learners to the
business world, empowering them to develop as commercially
minded and enterprising individuals. Learners will have the
opportunity to develop a wide range of skills, enabling them to use
business information critically, to develop arguments, to make
justified decisions and to prepare them for further study and career
pathways.
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Analyse - Analysis requires
you to consider in-depth
elements of a concept or
theory, and presenting
arguments for and against
using examples and evidence
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discuss or argue something, then
you should examine an issue in
detail by addressing a range of
key ideas and reasons for and
against the issue. You should
arrive at a conclusion, having
presented a reasoned case.

Recap of Year
10 topics

\

REVISITING OF BUSINESS ACTIVITY

\

Outline — Provide benefit/ Justify- You

Calculate

y

will be given two choices/options. To access top marks your answer

No marks for formula. Formula are not given; you
must learn them.
If a decimal answer, round to 2 decimal places if
needed.

Role and Importance of e commerce

impact/ method with one
linked strand of
development. Written in
context.

must be balanced, have application and a conclusion.

Use business context and linked strands of development.

15t paragraph: give a judgement e.g. advantages and reasons why.

2nd paragraph: give an opposing judgement to the chosen option (not of the other
option) e.g. disadvantages and reasons why.

3rd paragraph: conclusion but... it depends on...
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