
Explain the difference between organic and external growth Analyse the advantages and 
disadvantages of organic growth d
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Curriculum intent: The  specification introduces learners to the 
business world, empowering them to develop as commercially 
minded and enterprising individuals. Learners will have the 
opportunity to develop a wide range of skills, enabling them to use 
business information critically, to develop arguments, to make 
justified decisions and to prepare them for further study and career 
pathways. 

1.1 Nature of Business 

Activity 

Present, 
interpret and 
analyse data

Goods and services
Business Data

Evaluate the impact 
of changes in price 
and income on 
business revenue
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Impact of 
Economic 

factors

Revisit of topics/Review 
of example answers

2.4 Economic 

Influence

Economic Factors

Business Studies Year 10
Learning Journey

5.5 Price

‘Aim for the highest’

5.6 Promotion

R E V I S I T I N G  O F  B U S I N E S S  A C T I V I T Y
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segmented

Role of 
Business
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5.7 Place 

Role and Importance of e commerce

Factors 
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Recall of Y10 
content/ 
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1..1 -1.6
Half Term

Assessment

Main features of 
promotion

Recap of Year 
10 topics

Outline – Provide  benefit/ 
impact/ method with one 
linked strand of 
development. Written in 
context.

Explain Give 
details of benefit/ 
impact/ method 
and then  linked 
strands of 
development. 
Non-context.

Analyse - Analysis requires 
you to consider in-depth 
elements of a concept or 
theory, and presenting 
arguments for and against 
using examples and evidence 
to support your points. 

Discuss – If you are asked to 
discuss or argue something, then 
you should examine an issue in 
detail by addressing a range of 
key ideas and reasons for and 
against the issue. You should 
arrive at a conclusion, having 
presented a reasoned case.

Justify- You will be given two choices/options. To access top marks your answer 
must be balanced, have application and a conclusion. 
Use business context and linked strands of development. 
1st paragraph: give a judgement e.g. advantages and reasons why.
2nd paragraph: give an opposing judgement to the chosen option (not of the other 
option) e.g. disadvantages and reasons why. 
3rd paragraph: conclusion but… it depends on…

End of Y10

1.1- 1.4 
Assessment

1.2 Providing Goods and ServicesSMART 
objectives

Product Life 
Cycle

Income Tax, 
VAT and 

Corporation 
Tax

Business Methods 

SMART Objectives

Main types of 
business aims

Aims and objectives

Pricing Strategies

Competitive and 
Dynamic business

Explain the 
pro’s and cons

Prices and 
business types

Importance

Context and 
Scenarios

End OF Business 

Activity

Calculate 
No marks for formula. Formula are not given; you 

must learn them.
If a decimal answer, round to 2 decimal places if 

needed.
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